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GEORGIA TOURISM DIVISION NEWS

www.exploregeorgia.org HAS UPDATES: I know many of you have worked really hard on you partner page and listings.  Changes have been made to the site to filter by most complete entries to least.  This means, those entries with the most complete information (including photos, information, brochures, etc.) will come up at the top when the consumer searches the website.  If you have listings that have only a little bit of information, you should probably consider going back and adding photos and more complete information to increase your search potential.  You will NO LONGER be able to even create a new listing without a main image, summary and description.  The main image may also be referred to as the logo image and will appear in the search results on the consumer side.  

TOURISM DAY AT THE CAPITOL:  
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FOR IMMEDIATE RELEASE

CONTACT:

Stefanie Paupeck

Georgia Department of Economic Development

404-962-4075                                                                 

spaupeck@georgia.org
ATLANTA, January 27, 2009 - Today, Georgia’s tourism industry presented Governor Perdue with a check for $844.9 million, the amount of state tax revenue generated by tourism-related expenditures.  It was Tourism Day at the Capitol, an opportunity for the state’s second-largest industry to spotlight the role it plays in the Georgia’s economy.  Ranked 8th in the nation among all the states, some key numbers for Georgia’s tourism industry include a total economic impact (direct, indirect and induced) of $34.1 billion, $1.5 billion in state and local tax revenues, 241,800 jobs and $6.3 billion in resident wages.  Without tourism-related tax revenues, every household in the state would pay about $505 in additional taxes, on average.

Governor Perdue also presented the official 2009 Georgia Travel Guide featuring the Belle Meade Riding Club in Thomson on its cover, and ended by proclaiming January 27, 2009 Tourism Day in Georgia. 

Also in attendance were Senator Chip Pearson, Representative Ron Stephens, Georgia Department of Economic Development (GDEcD) Commissioner Ken Stewart, Chairman of Georgia Convention and Visitors Bureau (GACVB) Lisa Smith, Chairman of Tourism Development Alliance of Georgia (TDAG) Sean McGinnis, GDEcD Deputy Commissioner for Tourism and Marketing Charlie Gatlin, GDEcD Assistant Commissioner of Tourism Kevin Langston, Representative Butch Parrish, Senator Jeff Mullis, Representative Tom Weldon, Representative Jay Neal, Representative Barbara Reece and Representative Michael Hardin.

The Georgia Department of Economic Development (GDEcD) is the state's sales and marketing arm, the lead agency for attracting new business investment, encouraging the expansion of existing industry and small businesses, locating new markets for Georgia products, attracting tourists to Georgia, and promoting the state as a location for film, video and music projects, as well as planning and mobilizing state resources for economic development. 
GEORGIA MADE, GEORGIA GROWN:

I invite you to take a look at the new web site for arts-centric businesses www.gamadegagrownproducts.org. This website has more than 780 businesses currently registered and we fully expect it to have thousands of Georgia-based businesses that create and sell authentic local products or produce productions that represent the essence of Georgia.

Please check it out as you search for unique gifts for your family and friends this Valentine’s season. Check out the many jewelry makers that you can find when you search under “things” then the subcategory of “crafts/trade” and the category of “jewelry.” If you search statewide you’ll find more than 50 jewelry registrants.

If you know artists, entertainers, museums, gallery owners and others that could benefit from this FREE marketing tool, encourage them to sign up. One can register by clicking on “register/log in” at the top of the homepage. This is economic development in its purest form – a tool that facilitates business to business relationships between Georgia’s creative industries and the universe of consumers.  

MAGNOLIA MIDLAND’S REGIONAL NEWS

· PACKAGING:  During tough economic times, it is ever more important to come up with creative marketing strategies to draw traffic to your community.  Through the tourism website, we are trying to target Georgians to travel Georgia.  As a component of this marketing strategy, GDEcD is collecting packages from the regions.  If you have packages, please send them to me.  If you don’t, please consider working with your local attractions and lodging to create a package.  This is something that you may require you to cross county lines.  For assistance with creating a package, contact me and I will gladly assist you.  
· SOUTHERN WOMEN’S SHOW: The Southern Women’s Show is one of the best consumer shows that the Magnolia Midlands Travel Association participates in each year.  Located in Savannah, the show gives participants face to face time with the consumer and gives you the opportunity to share your great travel ideas with them.  Research shows that women make the majority of travel decisions for the family, so this is the perfect audience for tourism.  If you are a member of the travel association and would like to participate, contact Dorie Bacon at dbacon@cityofdouglas.com for a time.  If you are not a member of the travel association, you may contact Dorie for more information.  This is just one of the advantages of being a member of your regional travel association.
· IMPORTANT UPCOMING DATES:
-Southern Women’s Show: February 6-8, 2009 in Savannah (all co-op members are encouraged to participate)

-2009 Winter Chautauqua- SAVE THE DATE!  March 1-2, 2009 will be hosted in North Georgia 
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Lori W. Hennesy


100 West College Park Drive


Collins Hall Room 117


Douglas, GA 31533


Direct: 912-389-4821


Cell: 678-640-4342


� HYPERLINK "mailto:lhennesy@georgia.org" ��lhennesy@georgia.org�


For travel information, visit � HYPERLINK "http://www.exploregeorgia.org" ��www.exploregeorgia.org�


To learn more about experiencing the Magnolia Midlands, visit � HYPERLINK "http://www.magnolia" ��www.magnolia�midlands.org











