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GEORGIA TOURISM DIVISION NEWS 
• The Georgia Tourism Division has developed some exciting opportunities 

to help you reach your audiences to drive visitation and tourism 
spending in Georgia. The FY12 Grant and Co-Op Programs were designed 
to: support both Fall and Spring marketing efforts; provide a diverse mix of 
opportunities across a variety of media channels and audiences with the best 
potential for return on investment; and save you money through significant 
discounts by leveraging of our collective efforts. Visit www.marketgeorgia.org- 
click “Programs and Services” then click “Grants”.  

 
• Tourism Economic Impact Numbers for 2010 – They are now available, 

soon to be posted on www.MarketGeorgia.org under Research.  
 
• 2012 Georgia Tourism Marketing Plan – now available online at 

http://www.georgia.org/GeorgiaIndustries/Tourism/Programs/Pages/Marketing
Campaigns.aspx. 
 

• MOBILE EXPLOREGEORGIA.ORG The Georgia Department of Economic 
Development has partnered with ITI-Marketing to develop a brand new, 
consumer friendly mobile site in September 2011 - m.ExploreGeorgia.org. This 
all new state-of-the-art mobile site is designed for the travel consumer on the 
go, with emphasis on functionality and features that enable easy access, 
advanced search and partner links and previews that will enable you to put 
your brand and your message in front of millions of Georgia travel consumers. 
With increasingly more travelers reaching for their mobile devices to search for 
destination and travel information, this mobile site will provide you an 
outstanding opportunity to interact with your target travel audience just as they 
are actively seeking your information. E-mail: info@iti-marketing.com or call 
(912) 267-1558 if you have any questions or would like more information. 

 
• Online VIC (Visitor Information Center) on ExploreGeorgia.org – new 

design – instructions for uploading your brochure to the website and free 
display in the online brochure room at: 
http://www.georgia.org/GeorgiaIndustries/Tourism/ExploreGeorgiaInstructions/
Pages/BrochureRoomProgram.aspx   

 
• Request for Videos – the GA Visitor Information Center (VIC) in Ringgold 

requests copies of videos on DVD promoting your community or attraction to 
play in the VIC for visitors. Contact Elaine Watkins, Mgr, Ringgold VIC 
ewatkins@georgia.org.  

 
• GDEcD will be participating in the Rejuvenate Marketplace Nov. 7- 9, 2011 

in San Jose, CA. Rejuvenate Marketplace is an educational conference 
designed specifically for meeting planners who organize meetings and 
conferences for faith-based organizations. The three-day event includes a 
reverse trade show with one-on-one appointments between planners and 
suppliers; an all-day planner boot camp for novices and professional planners; 
several general sessions and two days of sessions covering basic planning 
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topics, business skills and strategy, technology tools and social media, and 
program innovations. Pam Kruseck will be attending and Co-op info tba. 

 
• Pam Kruseck will be attending AAA Carolinas Superbowl of Knowledge 

November 18 - 19, 2011 in Greensboro, NC. 'Superbowl of Knowledge' is an 
annual gathering of AAA Carolinas Travel Counselors and staff to learn about 
new offers and tourism products for their members. AAA Carolinas is expecting 
300 employees including Travel Counselors and Drive Vacation Specialists. A 
lunchtime tradeshow allows Travel Counselors an opportunity to meet with us 
and gather information. 

 
• GDEcD will once again be participating as sponsors for the National Tour 

Association (NTA) Annual Convention from December 5 - 9, 2011 and the 
American Bus Association (ABA) Annual Marketplace from January 6 - 
10, 2012. As part of our sponsorships we will have a booth on the marketplace 
floor which will allow maximum exposure to all attendees and provide us a 
better opportunity to sell Georgia. We are changing our level of participation 
this year for ABA and will be the show bag sponsor - as such we will offer co-
sponsorship to our partners. Co-op information for both NTA and ABA will be 
available soon.  

 
• Make your plans to participate in the “2011 Georgia for the Holidays” 

promotion at the Georgia Visitor Information Center – Lavonia/I-85 South 
This is a great time to showcase attractions, holiday events, hotels, restaurants 
and discounts for shopping in your area! PICK YOUR DAY!!! During November 
and December. Contact Pat Pierson at (706)356-4019 or email 
ppierson@georgia.org.  

 
•  “How to Submit a Calendar Event to Southern Living”:  Click on the link 

and fill out the form to submit your event to their travel directory. They need 
event information no less than four months in advance in order to consider the 
event to be listed in Southern Living magazine. 
http://www.southernliving.com/static/generic/travel/events/submission_form.ht
ml 

 
• Budget Travel is now accepting nominations for the Coolest Small 

Towns! According to Budget Travel, “since we launched our Coolest Small 
Towns franchise in 2006, we’ve uncovered 60 standout communities across 
the country. Does your hometown or favorite getaway have what it takes to join 
this winning team? Now is your chance to make it happen!”  Here is the link to 
read the rules and nominate a small town. 
www.budgettravel.com/contest/coolest-small-towns-2012-
nominations,8/#ixzz1ZklkcydH  
  

• Georgia Hotel/ Motel Lodging Tax Questions?? Jonathan Sharpe (DCA) is 
in charge of the department that oversees the Hotel Motel Tax collections. He 
is assisted by James Stevens who is their Hotel Motel Tax expert. If you have 
questions about Hotel/Motel taxes contact Jonathan Sharpe at 404-679-4996 
or email jonathan.sharpe@dca.ga.gov. 

 
• ExploreGeorgia Updates: Please be sure to add any Special Offers and 

update your upcoming holiday events.  A logo or photo must be included with 
all listings. The more information you provide in your listing, the more likely you 
will be featured in one of our many newsletters.  
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• Peach Byte-This monthly newsletter offers industry partners information 
Georgia Tourism happenings, Georgia news, industry trends and other 
marketing/pr opportunities. To sign up – send your email address to 
peachbyte@georgia.org. 

 
• Newest in the Georgia Tourism  Newsletter Series– Civil War Newsletter:  

Go to http://gacivilwar.org/MailingList/Join to sign up.  
 

• The Civil War Online Store is one many of the features available on the site. 
The online store contains a variety of Georgia Civil War merchandise created 
for the Sesquicentennial commemoration including a signed copy of 
Crossroads of Conflict:  A Guide to Civil War Sites in Georgia, t-shirts, 
sweatshirts, belt buckles, ornaments, caps, lapel pins and cufflinks.  We are 
excited to be able offer you the opportunity to sell any of this commemorative 
merchandise in your welcome centers and gift shops.  You may purchase the 
Civil War merchandise at a significantly reduced wholesale price (20 - 30 
percent off retail) to sell.  To order, simply log on to www.GaCivilWar.org/store 
and click on the link at the bottom of the page that will redirect you to the 
wholesale version of the store for dealers.  Additional items may be added to 
the store, so we encourage you to visit the Civil War online store frequently. 
  

• Still Not Camera Ready? - Learn how at 
http://www.georgia.org/GeorgiaIndustries/Entertainment/FilmTV/cameraready/
Pages/default.aspx 

 
• Share your Photos –You are welcome to send high res photos to Vickie 

Sanders for inclusion in GDEcD’s photo database. Contact Vickie to see how 
best to send. vsanders@georgia.org. 

 
COMING UP! 
January 6:  STS Top 20 Events deadline for July, August, September 2012 
January 23:  Education/Advocacy mtg. (Atlanta) to kick off Tourism Day 
January 24:  Tourism Day at the Capitol 
 
*Industry Calendar – for a listing of tourism industry events such as conferences, 
trade shows, etc, visit the Industry Calendar at 
http://www.georgia.org/GeorgiaIndustries/Tourism/Pages/IndustryCalendar.aspx  
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