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News from Georgia Tourism:

· The 2009- 2010 Co-Op Marketing Program deadline will be extended until July 31, 2009. Budgets are not set in stone until the legislative session convenes- which is not slated to be in late June due to the stimulus package and what money it may bring to the State of Georgia. Therefore the deadline for applications has been extended to give you all time to prepare your application once the final budget is announced. 

· GA Made GA Grown Products Web Registry - The web registry is available for the Creative Economies businesses to register for free. Go to www.gamadegagrown.org and enter your information and please encourage others that you know to register as well. The website went live on January 27th – to learn more about the Creative Economies initiative can be found at www.georgia.org/foundation  Website sponsorships are still available and if you are interested contact Gilda Watters at gwatters@georgia.org
· Save the Date for the 2009 Techno Tourism Conference – The Techno Tourism Conference has been moved to the Chattahoochee Technical College in Marietta.  The dates remain April 20 and 21.  Hotel recommendations will follow shortly.  Because the grant process is on hold, the requirement for attendance in order to receive funding is waived.  However, the sessions will be filled with knowledge that can help to move Georgia tourism forward. The conference will focus on social networking tools, campaigns and demonstrations showcasing applications on a PC. 
· The www.ExploreGeorgia.org photo contest kicked off January 1st!  The contest is open to only U.S. citizens and must be at least 18 years old. Once photos are submitted, the GDEcD will have full usage rights of photographs. There will be one winner each month through October 2009 and winners will be chosen by an internal judging panel. Each winner will receive a new GPS system and will be featured in the 2010 Georgia

Travel Guide. This is a contest that can excite everyone including those visiting the state!
· GDEcD's Monthly Research Newsletter is available at www.marketgeorgia.org in the industry research section. The report features a variety of Georgia and national travel indicators. In addition, the tourism division recently acquired the contents of Georgia Tech's Tourism Research Library. The books and journals are currently being organized and sorted by our research team. The files will be available at no cost to industry partners through your regional tourism representative.  
· AAA Travel Marketplace - Gillette Stadium in Massachusetts - March 2008 - AAA New England Travel will target 12,000 vacation-seeking leisure travelers and travel agents from Boston, Providence, Worcester and Cape Cod to attend a three day tradeshow with suppliers from various destinations.  Information about the show is included in the AAA Club publication, Horizons, which is mailed out to 1.2 million households. Contact Pam Kruseck for information on the co-op programs via email at pkruseck@georgia.org.
· MAKE YOUR EXPLOREGEORGIA.ORG LISTING STAND OUT 

This month, we've changed the way that search results are displayed on ExploreGeorgia.org.  Starting January 30, we're now taking into account listing quality when ranking search results.  This new "Most Relevant" search ranking provides site visitors with a great user experience, and it also lets you have some control in how highly your listing ranks in search results!  We've provided some tips for making your ExploreGeorgia.org listing stand out: Taking these simple steps will help your listing get more exposure and marketing  to the more than 40,000 people that visit exploregeorgia.org each month.
Upload a Logo/Default Photo: There's nothing more important to the quality of your listing than having your logo (or a small photo) uploaded to represent your listing.  These images appear on the search result page and help site visitors identify your listing and entice them to learn more.
Upload More Photos: Now that we've updated the photo gallery page for your listings, it's more important than ever to upload photos of your listing.  The more photos you upload, the more opportunities you have to market your attraction/lodging to site visitors.
Have a Great Summary and Description: Your summary gives visitors a quick snapshot of your listing, and should be written to make you stand out in the crowd.  You only have 300 characters, so make your words count.  Point out a couple of exciting features of your listing.  The description is your chance to really market your listing.  Take this chance to tell visitors about all of the great features that make your attraction or lodging unique!
 

· Vacation/Overnight Packages – The Tourism Division is collecting lodging and attractions packages to use in promoting Georgia. I have pulled a few packages from your websites but if you have any packages please make sure that I have them- you can send to me at jbuttrum@georgia.org Packages need to include lodging and at least one attraction (meals optional.) 
Regional News:
· The Georgia Civil War Heritage Trails (GCWHT’s) trailblazer signs are popping up in the Classic South! Steve Longcrier has been on the trail in Hancock, Wilkes, Washington and Warren Counties putting up some 20 trailblazer signs for the “March to the Sea Trail.” Watch for more signs to be popping up soon!  
· The Classic South Travel Association’s March meeting will be held in Waynesboro on March 24, 2009. Peggy Smith from the GDEcD will be our guest speaker and will talk about the Georgia Tourism Call Center, the Georgia 511 Interstate Travel Update number and more marketing opportunities that are free to participate in. 
· Alana Burke will be retiring from the Lincoln County Development Authority on February 27, 2009. We will all miss Alana so much but expect to see a lot of her as she is enjoying time with her family. Alana thanks for being such a wonderful Georgia Tourism Partner! 
· Crawfordville is all geared up to play host to another movie production! Get Low, a movie that stars Robert Duvall and Sissy Spaseck will begin filming soon in Crawfordville.
· There are several new hotels scheduled to open in the next couple of months in the Classic South including a Howard Johnson’s on Belair Road, the Sheraton Augusta Hotel on Stevens Creek Road, a Comfort Suites and a Fairfield Inn on Gordon Highway. 
Grant Opportunities:
· 2009 Historic Landscape and Garden Grant Program

Non-profit organizations and local governments are eligible to apply for a matching

grant for the preservation of Georgia's gardens and landscapes. All projects must be

completed within a two-year period with a final report upon completion of the project. Go to: www.uga.edu/gardenclub/pdfs/hlgg_app09 or call Beverly Taylor at 706/327-8331 bevst@charter.net. Application deadline is February 1, 2009
· USDA and Museum Funding - Funding is available through USDA Rural Development's Community Facilities Program if the museum is located in a rural area and owned by a non-profit or public body. Grant funds are only available for the purchase of equipment. Loan funds are at very good terms, currently around 4.75% for a maximum of 40 years, for the purchase of real estate, construction,

renovation, higher cost equipment, etc. Go to www.rurdev.usda.gov/rhs/ for more information.
Research Information
2007 TIA Economic Impact Report – Leisure travelers spend an average of $78.00 per day vs. business travel expenditures of $175.00 per day.
· Leisure overnight - broken down into domestic overnight - $109 TIA Economic 2007 E.I. Report 

· Leisure day – broken down into Domestic day trippers -$50 TIA Economic 2007 E.I. Report

· Motorcoach overnight  - ABA - American Bus Association - average 1 night stay equals $12,000  

Individual overnight expenditures range from $108.33; $162; $183; $149 

Motorcoach day – day expenditures range from $65.70; $63.31; $62;$74.34  

· Meetings/Conventions – day TIA Report puts average business trip spending at $493 but this report is from 2004.. if you look at the business traveler vs. Leisure traveler- 2007 EI Report Business travelers average $175 per day in spending 

· Sports – overnight $213 Atlanta Sports Council 

· Sports – day $154 Atlanta Sports Council 

· Weddings – average wedding in 2008 had 175 wedding guests (wedding report.com)  I would use average overnight $109 expenditures times the average 

· Reunions – $219 – Alpharetta CVB 

· Trade show – Do not think this is broken out from Conventions 

· Trade show – day

Mark Your Calendars:
Mar 1-2, 2009 
Winter Chautauqua, Dalton
Mar 9-11, 2009
GACVB Winter Meeting- Jekyll Island
Mar 15-22, 2009 
Ag Week at the GA Visitor Information Centers
March 24, 2009
Classic South Travel Association Meeting- Waynesboro
Apr 20-21, 2009 
Techno Tourism Conference, Athens
July 26-31, 2009
STS Marketing College- Dahlonega-North Georgia College 

2009 Georgia On My Mind Days at the State Visitor Centers:

March 27th – Columbus- 
Columbus@georgia.org
April 3rd – Valdosta- 
Valdosta@georgia.org
April 16th – Sylvania

Sylvania@georgia.org
May 9th – Plains

plains@georgia.org
May 15th – Kingsland
kingsland@georgia.org
May 22nd – Lavonia

lavonia@georgia.org
May 29th – Savannah
savannah@georgia.org
June 5th – Tallapoosa
Tallapoosa@georgia.org
June 19th – Ringgold

ringgold@georgia.org
July 17th – Augusta

augusta@georgia.org
July 31st – West Point
westpoint@georgia.org
