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Georgia-Lensed The Clearing Opens At Sundance

January /February 2004
Successful 4" Annual Georgia Night

. A
Photo: Robert Redford and Helen Mirren

Fox Searchlight’s feature film The Clearing screened as
a “work in progress” at the Sundance Film Festival in
January. The movie, shot in and around Atlanta, starring
Robert Redford, Helen Mirren and Willem Dafoe marks
the directorial debut for Academy Award®-nominated
producer Pieter Jan Brugge (The Insider).

In The Clearing, Wayne and Eileen Hayes (Robert
Redford, Helen Mirren) appear to be living the American
dream, until that dream becomes a living nightmare. A

Clearing... continued on page 8

Without Love in Pre-Production in Savannah

ascal Arnold’s production company Toloda has chosen
Savannah for the lensing of the feature film Without
Love.

Without Love will be directed by Pascal Arnold and Jean-
Marc Barr, who have produced and directed a number of
critically acclaimed European movies shot in the spirit of
the French New Wave. Arnold and Barr’s film collabo-
rations include Lovers, Being Light, Too Much Flesh and
Vulnérables.

Without Love is currently in pre-production with filming
scheduled to begin in February of 2004.

he 4" Annual Georgia Night in LA was held December 3
and attracted over 200 attendees. Sponsored by the
Georgia Film, Video & Music Office, the event is a celebra-
tion of producers, directors and crew who have worked on

Georgia productions and those Georgia filmmakers who
currently call Los Angeles home.

With 2003 marking the 30* anniversary of the office,
State Senator Mitch Seabaugh was on hand to welcome
and address the assembly of filmmakers. In his speech,
Senator Seabaugh encouraged the attendees to keep
Georgia on their minds for their potential feature films,
television movies, commercials and music videos. Dur-
ing the visit, Senator Seabaugh met with a number of
producers, independent filmmakers and studio executives
to promote the state as well as gain an understanding of
their production needs.

Night... continued on page 8

Southeastern Opening for Ociee

Photo: Skyler Day as Ociee Nash.

ineVita Productions in association with Flying Zebra
Films is scheduled to release its debut feature film The
Adventures of Ociee Nash.
The locally produced feature by Atlanta filmmaker
sisters Amy McGary and Kristen McGary portrays both

Ociee... continued on page 2
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FEATURED LOCATION: Roosevelt Warm Springs Institute
for Rehabilitation

ranklin Delano Roosevelt founded the Roosevelt Warm Springs Insti-

tute for Rehabiltiation in 1927. Located in a serene, southern setting
one hour southwest of Atlanta, Georgia, the Roosevelt Institute is an inter-
nationally recognized comprehensive medical and vocational rehabilita-
tion facility. The campus quadrangle including historic Georgia Hall is on
the National Register of Historic Places. For additional information visit

www.rooseveltrehab.org. [
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2004 Atlanta Jewish Film Festival

he 4" annual Atlanta Jewish Film Festival presented by the Atlanta chapter

of the American Jewish Committee will be held February 3-8, 2004. The
festival kicks off with the Atlanta premiere of Tuking Sides on Tuesday, Febru-
ary 3 at 7:30 p.m. at Madstone Theaters Parkside. The controversial drama is
based on the true story of the postwar investigation into Wilhelm Furtwangler,
the world-renowned conductor of the Berlin Philharmonic Orchestra under the
Nazi Regime.

The festival will showcase feature films, documentaries and shorts that focus

on Jewish life and issues from around the world. Visiting artists will be in at-
tendance to represent their films as guest speakers at the various screenings.
Festival venues include Madstone Theaters Parkside, Emory University, AMC
Mansell Crossing 14 and LeFont Plaza Theatre.

More information about the 2004 Atlanta Jewish Film Festival is available at

Call for Entries

he Atlanta Film Festival (June

11-20, 2004) is seeking feature-
length, short or documentary work-
in-progress projects to be considered
for the Southeastern Media Award.
Prizes in this category include over
$100,000.00 in equipment and facility
use from Atlanta area production and
post-production houses and other
businesses. Producers must submit a
finished script or extensive treatment
for documentary works with a pro-
ducer and director attached, as well
as a resume and sample tape from
either the producer or director.

Principal photography for the
project must be completed in Georgia
and either the film'’s director or pro-
ducer must be a native or resident of
Georgia or another Southeastern state
(AL, FL, NC, SC or TN) or be a full-
time student attending a southeastern
school.

Independently produced works to
be created on either film or video and
of any length or genre are eligible for
entry. For complete information logon
to www.atlantafilmfestival.com. [}

Ociee... continued from page 1

rural Mississippi and turn of the cen-
tury Asheville, NC, utilizing mostly
Atlanta locations, cast and crew.

The film, which stars Keith Car-
radine, Mare Winningham, Ty Pen-
nington and introducing Skyler Day
as Ociee Nash, centers around the ex-
traordinary adventures of a nine-year
girl growing up on a farm in Missis-
sippi and eventually Asheville, NC at
the turn of the twentieth century.

The Adventures of Ociee Nash is be-
ing distributed by Atlanta-based Fly-
ing Zebra Films. This newly-formed
company was founded by Atlantans
Margie Cohen and Maida Morgan.
The movie will premiere in Carmike
and Regal Cinemas throughout the
Southeast including Atlanta, Nash-
ville and Birmingham on February
13, 2004.
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On the Road In Georgia

Hero Awards Announced

Photo: (L-R) Emma Wilson and Anne Robinson

he BBC’s documentary Travels With My Unfit Mother follows Britain televi-

sion legend Anne Robinson (host of The Weakest Link) as she takes the trip
of her lifetime with her adult daughter, who she lost custody of at the age of
two. Mother and daughter travel through Georgia and several other states in
their 1976 Cadillac Eldorado Convertible. While in Georgia they visit Savannah,
Folkston, the Okefenokee Swamp and Guysie.

Robinson is a journalist and columnist for newspapers including The Times
and The Daily Telegraph, as well as a television host and best-selling author. Her
daughter Emma Wilson has lived in the United States since leaving the UK to
pursue a college education. Wilson, now a successful radio broadcaster in New
York City, wants her mother to see the side of states that the tourists do not
normally visit.

During the two-week shoot, director Michael Samuels was accompanied by a
crew of four as they filmed Robinson and her daughter on their journey. When
the show airs in February 2004 viewers will see if Anne Robinson, who followed
Margaret Thatcher around China and Castro around Cuba, can survive a road
trip with her daughter. Travels With My Unfit Mother was produced by Lion Tele-

he Atlanta Chapter of the Re-

cording Academy® has selected
Dallas Austin, Alex Cooley, Chuck
Leavell, touring keyboardist for the
Rolling Stones and André ‘3000" Ben-
jamin and Antwan ‘Big Boi” Patton
of OutKast as its 2004 Atlanta Heroes
Awards recipients. The Heroes Award
is the highest honor bestowed by the
Academy Chapter and are given to
honor outstanding individuals and
institutions in the Georgia region that
have improved the environment for
the creative community.

The gala event, which attracts re-
cording artists, key entertainment ex-
ecutives and community leaders, will
be held on April 1, 2004 at the Westin
Peachtree Plaza Hotel in downtown
Atlanta. Proceeds will benefit the
Academy’s professional arts educa-
tion programs for the music com-
munity of the Atlanta region and the
MusiCares Foundation®, the health
and human services charity founded
by the Recording Academy.

Recipients of the Heroes Award are
selected in acknowledgment of the
excellence and integrity embodied in
their work, as well as their willing-
ness to support and participate
in programs benefiting the music
community. For more information
contact the Atlanta Chapter office at
404.816.1380.

uled for August 2004.

investors in the Atlanta area.

Photo: No Witness stars Michael Damien, Corey Feldman and Steve Barnes.

reen Valley Entertainment’s digital feature No Witness wrapped production in

December 2003. The movie was shot over the course of three weeks entirely on
location in metro Atlanta. Currently in post-production, the movie is slated for an
April 2004 limited theatrical run in Atlanta. The DVD release is tentatively sched-

Directed by Michael Valverde No Witness stars Steve Barnes, Corey Feldman, Jeff
Fahey, Marisa Petroro and Michael Damien. The movie was written and produced
by Steve Antczak and Michael Valverde. No Witness was funded entirely by private

Green Valley Entertainment has begun preparations for their next digital feature, the voyeuristic thriller First Offense writ-

ten by Steve Antczak. Production is tentatively scheduled for April 2004 with Michael Valverde directing.
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Lensing Prayers in Pelham

BBC Shoots Favorite Reads

Photo: (L-R) Director Ruckus Skye talks with
DP Spencer Adams during shoot in Mt. Ebal
Cemetery in Pelham.

Atlanta—based Joybean Studios
recently wrapped production of
Prayers from Pelham, a 35mm short co-
written by husband / wife team Ruckus
and Melissa Skye. The film was shot
over a period of 11 days in late October
in DP Spencer Adam’s hometown of
Pelham, GA. Closing down roads,
providing locations, and donating their
time as extras, the town greeted the
production with unending enthusiasm
and support.

Prayers from Pelham stars Atlanta ac-
tor Scott Poythress. Poythress and sup-
porting actress Claire Bronson recently

won the Best Film Award for The Hap Hapgood Story at the 48-Hour Film Festival
in Atlanta. Once post production on Prayers from Pelham is completed in late

Association Announcements:

Atlanta Urban MediaMakers Association, Inc. (AUMAI) reflects the new gen-
eration of mediamaking. AUMAI{’s mission is to empower people through cul-
tural diversity in animation, film and video. For more information on AUMAI’s
monthly meetings, visit www.urbanmediamakers.com or call 404.287.7758.

GPP - The Georgia Production Partnership is a statewide organization of
filmmakers and film industry executives committed to keeping Georgia a film-
friendly and competitive force in the film and video community. Meetings are
generally held the first Tuesday of each month at noon.

For membership information call Matt Timmons at 404.609.9001 or email at
info@georgiaproduction.org.

IMAGE - IMAGE Film & Video Center offers filmmaking workshops and
screenings. For more information, contact IMAGE at 404.352.4225 or check the
website at www.imagefv.org.

MCAI (formerly ITVA) promotes the growth, quality and success of film, video
and multimedia communications primarily in corporate and special interest
production. For information, please visit their website at www.atlantamcai.org.

National Academy of Recording Arts & Sciences (The Recording Academy):
Established in 1957, the National Academy of Recording Arts & Sciences, Inc.

is dedicated to providing educational opportunities and improving the cultural
environment and quality of life for music and its makers. For more information,
please visit www.grammy.com.

NATAS/Atlanta - NATAS/ Atlanta, the local chapter of the National Academy
of Television Arts & Sciences. For information please call 770.414.8777.

WIF/A — Women in Film/ Atlanta, a non-profit organization founded in 1974,

is dedicated to the education, promotion, support and unification of women
working in or studying film, video and related creative and business fields. For
information check the website at www.wifa.org.
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B ety TS
Photo: Arabella Weir (foreground) and Melly
Meadows (background).

n 2003 the British public voted

for their favorite 100 books via
phone, text message and web voting.
The BBC project The Big Read filmed
documentaries on the public’s top
21 choices of favorite books. Mar-
garet Mitchell’s novel Gone With the
Wind made the short list of 21 so the
BBC traveled to Georgia to film the
episode.

For six days in September, the BBC
filmed in locations around Georgia
including the annual Battle of Tunnel
Hill Civil War Reenactment. Geor-
gia actress Melly Meadows stars as
Scarlett in the documentary hosted
by Arabella Weir. The Big Read crew
also filmed at the Margaret Mitchell
House and Museum, Georgian Ter-
race Hotel, Halo Lounge nightclub,
Johnny Rockets Diner in Under-
ground Atlanta, the Forest Park
Police Department, Madison and
Jonesboro’s Tara Museum and the
Stately Oaks mansion. i}

Guillotine On Cutting Edge

( ;uillotine Post is now playing
on a television near you! Any

time you check out what is on Turner
South or Turner Classic Movies, you
are likely to see what the edit team at
Guillotine has been doing.

Guillotine... continued on page 6

You Get The Dictine



Farmers’ Almanac TV Wraps Series Pilot & Documentary

Savannah—based Farmers’” Almanac TV
recently wrapped production on the pilot
for its upcoming American Roadshow series.
Hosted by entertainer Jim McLean, the pilot
was shot at the Sunbelt Agricultural Expo in
Moultrie, Georgia. Directed by Ron Sen-
kowski, the pilot was produced by Mickey
Youmans and Marian Strozier and executive
produced by Billy Chisholm and Ron Josey.
Postproduction is also complete for Ameri-
can Almanacs: A Living History, a two-hour
documentary exploring the colorful history of
almanacs and timekeeping, from prehistoric

cave walls to the 21* century. Portions of the documentary, including a segment
featuring 19" century household tips, hosted by historical author Carol Padgett,

were shot in Savannah.

American Almanacs was directed and produced by Ron Senkowski and Mick-
ey Youmans and written by Marian Strozier and Jen Marino. Melissa Senkowski
served as co-producer, with executive production by Peter Geiger, Sondra
Duncan, Ron Josey, Roy Hubbard and Peach Hubbard. Other members of the
production team included DP Paul Keyserling, sound recordist Tom Fendley
and production coordinator Shawnee R. Estes. Editing and sound mixing in Sa-
vannah were handled by Eric Breen with original music by Evan Evans. Motion
graphics were supplied by Tony Costello. Other graphics by Craig Olreich and
Jud Estes. Joe Hoffman’s narration was recorded in the Phil Hadaway sound

studio.

In addition to the continuing development of original programming, Farm-
ers’ Almanac TV is seeking to develop partnerships with independent film and
video production companies with completed projects suitable for distribution
under the Farmers” Almanac Television brand. Further information is available
at www.FarmersAlmanacTV.com.

Savannah Lensed The World Is My Kitchen

Atlanta Broadcast Productions
Tapes UNCEF Telethon

tlanta Broadcast Productions, a

division of Versfelt Communica-
tions Group, Inc., supplied a mobile
production truck to Atlanta CBS
station WGCL-TV CBS 46 to tape seg-
ments of the United Negro College
Fund’s (UNCF) An Evening of Stars
25" Anniversary Celebration, A Tribute
to Lou Rawls.

Line producer Porter Versfelt I1I
coordinated the shoot along with
WGCL production manager Jerilyn
Jaskowiak. Truck EIC was Steve
Guidry, with other crew positions
filled by CBS 46 staff. The truck,
operated in cooperation with Video
Works, Inc., was set up outside the
Hyatt Hotel in downtown Atlanta.
Cables were run to an indoor ball-
room where three cameras covered
alternating check presentations. Seg-
ments were recorded live-on-tape in
late December for later post produc-
tion and insertion into the national
program in January.

The 25th Anniversary of the Evening
of Stars aired on January 9%, with
hosts Tony Harris and Lori Wilson.

Photo: Chef Suzi Massetti

he new gourmet cooking series with Southern flair The World Is My Kitchen, began airing

on more than 110 public television stations nationwide in September 2003. Produced in
historic Savannah, the 13-part cooking series combines the flair of Italian cooking with the
foods of the coastal Southern United States and the Caribbean. Savannah Chef Suzi Massetti,
formerly of Tuscany, Italy, shares her passion for food and people as she blends her culinary
influences with Southern-style foods to prepare new and traditional recipes.

The World Is My Kitchen is produced by Rick and Donna Bowen, Ross and Jan McMillan,
Don and Pat Bruno and Don and Chea Dukes. The series is directed by Rick and Donna
Bowen and produced by Pie In the Sky Productions and distributed by American Public
Television. Plans are in the works to shoot 26 new episodes of The World Is My Kitchen with
the majority of the footage to be filmed in Savannah and the coastal region.

The World Is My Kitchen showcases many specialties of fish, shellfish, chicken and beef

dishes that are unique to the South, as well as breads, soups, salads and desserts. Chef Massetti adds a special twist to
each recipe and incorporates Italian accents such focaccia bread, Parmesan cheese, prosciutto and risotto to her creations.
The recipes, as many as nine per episode, are true originals; most have never been featured on television before.
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Spotlight Shines on The Mountain View Group

Photo:(L-R) Stephen Pruitt,
Melissa Goehring and Thom
Gonyeau.

he Mountain View

Group, communi-
cations strategists and
filmmakers, was recently
honored with five “Plat-
inum’s” at the Spotlight
Awards, the annual public-
ity materials competition
sponsored by the League
of American Communica-
tions Professionals (LACP). The company also took home a Silver medal at the
International Association of Business Communicators (IABC) Atlanta Golden
Flame award ceremony.

At the Spotlight Awards, The Home Depot Building a Dream anthem video,
produced by The Mountain View Group, received three awards. The first was
a “Platinum” for ranking first, out of all 813, in the Top 100 prizes. The second
was a “Platinum” for “Winning its Class”. The third was another “Platinum” in
the “Most Inspirational” sub-category.

The GE Power Systems overview video Imagine the Power It Takes, produced
by The Mountain View Group, won two Spotlight Awards: “Platinum” for win-
ning its class and was named one of the Top 100.

AtIABC’s Golden Flame Awards Banquet, The Mountain View Group took
home the Silver in the Film category (video/ electric) for its GE Power Systems
video, GE Wind Energy. The Golden Flame Awards program is a yearly event
held by the IABC/ Atlanta chapter to recognize excellence in communications.

Please visit www.themountainviewgroup.com for more information about

Guillotine... continued from page 4

Turner Classic Movies (TCM)
writer/ producer Jean Franz and
senior editor Michael Koepenick have
created a convincing argument for
viewing films in letterbox format.
Directors Martin Scorsese, Sydney
Pollack, Michael Mann and Curtis
Hanson proclaim the advantages of
viewing films in widescreen versus
full screen or pan and scan in the let-
terbox format.

TCM writer / producer Ruth Anna
Millman has also been in the house
working with editor Christo Harris
to create the imagery used on the set
and in the intros of a new season for
The Essentials.

Turner South has turned up the
volume and added new shows to
their roster including Junkin’, Blue
Ribbon, Three Day Weekend and Home
Plate. Guillotine has been cranking
out spots for these as well as for Liars
and Legends, The Natural South and
a new Hawks image promo. Guil-
lotine keeps the networks on the
cutting edge by posting their com-
mercials for review on their website

Photo: NBA Gatorade Tip-off

coverage.

urner Studios didn’t sweat it when asked to create a graphics package

for the NBA Gatorade Tip-off, a half-hour pre-game show on TNT. Turner
Sports design director Skot Linder teamed up with Turner Studios to develop
an open and packaging that pays homage to sponsor Gatorade’s established
design language, while capitalizing on the trademark drama of TNT’s game

Turner Studios Design department played off of Gatorade’s “Is it in you?”
ad campaign that features athletes against a black background dripping with
neon sweat. Director Ken Horstmann and art director Paul Markowski shot

the basketball scene on 35mm film, with the set and talent doused with water to match Gatorade’s sweaty style.

Designer Angella Thompson used Photoshop, Illustrator and After Effects to enhance the film footage. The concept
called for a gritty, urban feel that was created with a variety of light flares and grainy textures. GCI artist Glenn Bundes-
mann incorporated 3D animation to achieve splashy effects such as a spinning basketball bouncing into a pool of Gato-
rade. One shot from the original Gatorade ad campaign was used, but it was altered by Butch Seibert in Inferno to change

the color of the player’s sweat to match TNT’s red and yellow signature colors.

The fast pace and intensity of this graphics package is the perfect warm-up for dramatic NBA coverage. To get a closer

look, tune into TNT on Thursdays at 7 p.m.
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Petunia - A Winner in 2003

Photo: Randall Sims

etunia, the 37-minute high-definition short shot in and around

Atlanta, had a successful 2003 on the festival circuit. After winning
the Audience Award for Best Experimental Short at the 12 Annual
Woods Hole Festival, Petunia went on to win Best of the Fest: Best
Short Narrative at the Downstream International Film Fest. At the
Great Lakes Independent Film Festival, the judges requested Petunia
be shown with the Best of the Fest program and at the 8th Annual Film
Fest New Haven, Petunia received Best Short: 2" Audience Award.

From there, Petunia headed to the 5th Annual Boston Underground Film Festival and received an Honorable Mention.
That same weekend, Petunia was screened in high definition to a 400-seat capacity sold out standing room only crowd
at the 5" Annual Sidewalk Moving Picture Festival in Birmingham. In Petunia’s first trip overseas, at the Evora Interna-
tional Short Film Festival, the project was one of four American films chosen for competition. This past December at the

37 Annual New York Expo Petunia received the Silver Award for Fiction.

Written and directed by John Levy and produced by Linda Burns, Petunia will continue on the festival circuit until
May 2004. Petunia reinvents the musical in this tale of an old man who thinks his dead wife has come back to haunt him.
Petunia stars Ted Manson as The Old Man, the late Suzi Bass as Petunia, Kenny Alfonso as Detective Gomez and Randall

Sims as The Old Man’s Son.

To read reviews from around the country, check for past and present screenings, view the trailer or to hear a music

sample, go to www.garagemusicals.com.

Third Season of The Natural South

Photo: (L-R) Suzan Satterfield, Allen Facemire
and Walter James II1.

altRun Productions and Cat’s Eye

Editorial, Inc. announced their
Emmy-nominated series The Natural
South will return to Turner South for a
third season on February 7, 2004. The
weekly half-hour series will present 22
new episodes.

The Natural South explores the en-
vironmental jewels of the Southeast.
Honored with 11 national Telly Awards,
the program features attempts to restore
and preserve the wild in the Southeast
along with ways the viewer can help by
making changes in their home environ-
ment. The Natural South is hosted by
Cathy Sakas, a professional nature educator and Emmy-nominated television
producer.

The production team for The Natural South includes Suzan Satterfield, presi-
dent of SaltRun Productions and producer/writer for The Natural South, Kitty
Ray Swain, president of Cat’s Eye Editorial and post-producer and editor for
The Natural South, Mary Grace Higgs, producer, Becky Buzogany, producer and
Allen Facemire, vice-president of SaltRun Productions and director/DP for The
Natural South.

Visit SaltRun Productions on the web at: www.saltrunproductions.com. Visit

You Get The Picture

TUBE: Surround Sound
& Fashion?

hough creative editorial and
broadcast design may be the first

things that spring to mind when you
think of TUBE, fourth quarter projects
at the creative post house ranged
from 5.1 surround sessions to DVD
authoring to CD-ROM development.

TUBE completed a 5.1 surround
mix for a six-minute trade show
presentation for DVT Corporation,
a leading company in SmartImage
sensor technology. The video, consist-
ing mostly of motion graphics and
animation, was sound designed and
mixed in two days in TUBE’s ProTo-
ols 24 | MIX suite and was supervised
by DVT producer, Chris Connor.
Connor chose to mix the show in
surround not only to create a more
dynamic presentation, but to utilize
the center speaker channel as an
in-ear prompt for the live presenter.
Final mixes were converted to AC3
files and authored to DVD for use at
PacExpo in Las Vegas.

TUBE... continued on page 8



Night... continued from page 1

The Georgia Film, Video & Music office was represented at the event by
office director Greg Torre, location liaison Lee Thomas and project manager Ali-
son Fibben. The Atlanta contingent attending the event included Shay Griffin of
the Georgia Production Partnership (GPP); Brian Newman and Mark Wynns of
IMAGE; Paul Lombardi and Scott Tigchelaar of Riverwood Studios; and James
Ponsoldt, Beyond Ila, screenwriter and winner of the 2003 Perfect Pitch contest.

In an effort to identify and showcase some of the Peach State’s untapped
writing talent, the Georgia Film, Video & Music Office and IMAGE Film &
Video, a not-for-profit organization dedicated to supporting media arts, created
the Perfect Pitch contest to give local screenwriters the opportunity to present
their project ideas to industry representatives.

“Our Perfect Pitch contest is a terrific way for local screenwriters to gain ex-
posure and to practice pitching their ideas to producers and Los Angeles-based
decision-makers,” said Greg Torre, director of the Georgia Film, Video & Music
Office. “Writers from every corner of the state have the opportunity to partici-
pate in the contest with the goal of their project eventually being picked up and
produced here.”

This year Georgia Night in LA was held at The Highland located in the
Hollywood and Highland Entertainment Complex in Hollywood.

TUBE... continued from page 7

In the fall of 2003 TUBE added Parisian to their list of clients. The retail store
commissioned TUBE to create electronic press kits on CD-ROM for use in their
advertising department. Two CD’s were authored, Must Haves: Top 10 Looks of
the Season and Women'’s Fall 2003 Fashion.

Anna Griggs recently joined the TUBE team and will serve as production
coordinator.

Clearing... continued from page 1

self-made tycoon, Wayne is seem-
ingly invincible. But all illusions are
shattered when he is kidnapped in
broad daylight from their peaceful
Pittsburgh estate. Under the micro-
scope of a probing FBI investigation
and her own painstaking introspec-
tion, Eileen too is a victim. Mean-
while, Wayne with his fate resting
in the hands of a kidnapper (Willem
Dafoe) who has nothing to lose and
everything to gain, finds himself in
the most important negotiation ever
— for his life.

The original story was conceived
by Brugge and first-time screenwriter
Justin Haythe who wrote the screen-
play. Palmer West and Jonah Smith
(The United States of Leland, Requiem for
a Dream) produced through their com-
pany Thousand Words, along with
Brugge. The Clearing marked the sec-
ond time Redford (The Legend of Bagger
Vance) has filmed in Georgia and the
third return to the state for Brugge
(Glory, Consenting Adults). The Clearing
will open in theaters in 2004.
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