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International Mission
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 Attracting FDI
 Market Diversification

* Bringing People to Georgia

* Brand Georgia as an ideal location
for business, quality products and
services and tourism



Selected Key Selling Points
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» World’s busiest airport

* Non-stop commercial flights to 65 commercial
capitals of the world

« 4th fastest growing state
* Largest state east of Mississippi River

« 215t largest economy in the world if it were it’s
own country

* 61 countries represented via consulates,
chambers of commerce, and/or trade offices

* 80% of U.S. population within a 2 hour flight

« Largest rail network in the Southeast



Strategic Location
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Georgia’s International

‘Scorecard (as of 9/08)
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« 2,500 internationally-owned facilities

« 610 international manufacturing plants

e 114 consulates, trade offices and honorary
consulates and bi-national chambers

e 68 countries represented
« 10 Georgia representation offices in the world
« Georgia exports to 220 countries

e 219 countries import products through Georgia ports
——————————————————————————————————



Sampling of Foreign Owned

Companies in Georgia

Germany Netherlands
* BASF SE * Aegon NV
* Robert Bosch « EADS NV
GmbH

* ING Groep NV
* Deutsche Bank AG

* Munich Re Group Switzerland

* Siemens AG

 Thyssenkrupp AG - Zurich Financial
Services Group

South Korea England

* Kia « Prudential PLC
* LG Group

» Credit Suisse Group ° Toyota Motor

)
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Japan UsA
 Aisin Seiki Co. Ltd.
« Hitachi Ltd. S|EM ENS

 Nippon Life Insurance

Company
_ _ # Prudential
» Toshiba Corporation

Corporation EﬁIﬂIﬂ
France ING boa
o AXA s g
« Compagnie de (7 ) )
Saint-Gobain ZURICH



Leading Investor Nations

In Georgila
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Number of Employmentin
Country Facilities Georgia These eight
countries represent
over 70% of

Germany 395 18,000 Georgia’s total

Japan 351 34,000 international

UK 344 26,000 facilities and 85%

France 239 12,000 2ithe
employment

Canada 215 14,000 related to

Netherlands 165 16,000 ?nternationa_l

Sweden 127 9,000 mvestr_nent N

: Georgia
Switzerland 126 10,000



FY '08 FDI Results
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FY 2008

53 (17%) of the 321 projects announced were
International projects, direct foreign investment
projects. These 53 projects create 7001 jobs (36%

of the total) and $1.08 billion (33% of the total)
Investment.

FY 2007

48 (17%) of the 281 projects announced were
International projects, direct foreign

Investment. These 48 projects will create 2836

jobs (17% of the total) and $416 million (4% of the
total) investment.



The Importance of FDI
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* 30% of the jobs related to
U.S. affiliates of foreign
companies are in the Inward Higher
manufacturing sector Investment productivity
* National average annual
compensation per employee of
these companies is $68,000, Better living Better U.S.

i i - Standards at titi
which is 25% higher than that of 310?35{‘ _chom>paeblr<;\;%ness
U.S. establishments

* FDI adds to U.S. productivity

International Trade Administration,
Invest in America
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e International Offices

« Relationships

« Partnerships

e International Marketing



International Offices
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Relationships and Partnerships
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Global Georgia Initiative
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RESOURCES & STRATEGY

e $4 million annual budget

* 10 engaged international offices

* Aggressive advertising and PR campaigns
 |In-state teams to support leads and close deals

GOALS & SUCCESS MEASURES

* 15% Iincrease between 2007 and 2011 In:
e Foreign direct investment

 International trade

 International tourism tour operators




Global Georgia

- Recent Business Missio
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Targeted Mission to Japan / SEUS Japan

12 prospects / 55 key contacts / 1 announcement w 100
jobs (Nichiha / Bibb Co.), ongoing projects

Targeted Mission to Korea

26 Kia suppliers / 5 prospect appts / 1 announcement w
700 jobs (Sewon Precision / Troup county), ongoing
projects



www.global-georgia.org

‘
Georgia®
USA

International prospects
receive Georgia
Information in 9
languages:

Mandarin Chinese
English French e

Dicover how Gexmas’s Symamis busren envronmert. sbundan resources and
s ative minds can drve your BUSIESS 1o new heights

The Georgia Deparimwent of Economic Development ((SDECD) is She one-siop-

German ltalian IR R

privaie secior rescurces. Georpis can mest e specic reds of your company
- wowiher s larpe or smal

Japanese Korean ittt et
Portuguese Spanish




Collateral Material
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PROGRAMAS DE INCENTIVOS
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Direct Marketing
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www.global-georgia.org
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