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Constant Contact’

Connect. Inform. Grow.
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List Size: 772

Open Rate: 28%
Location: Union City, GA
Customer Since: 12/2004
Website: www.sfcoc.org

“Constant Contact is a life saver for any non-profit
organization of any size.”




“Constant Contact is a life saver for any non-profit
organization of any size.”

57% of those surveyed will
fill out a card to receive email

alerts when asked to.
Source: Transact Media Group
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Spam or Unsolicited Commercial Email
= $ >

List purchase, CD-ROMs
List sharing with other organizations
D %

CAN-SPAM Act
Include unsubscribe or one-click opt-out line

Immediately handle unsubscribes




CAN-SPAM Act Compliance:
US Federal Requirements

« “real” (clearly identified) Sender
Address & real, working “Reply
To” address

« clearly defined content (reason
to contact recipient)

« real, working unsubscribe link

« clearly identified Corporate
Address

« you can find more information
at www.ftc.gov/spam

List Size : 1,612

Open Rate: 44%

Location: Arlington, MA
Customer Since: November 2005

Website: www.piercepress.com

Sing up box integrated in mailings
Sends monthly newsletters to

update subscribers on events and
news

Links to website and sponsors

“Constant Contact has a great
reputation for privacy protection,
which we have turned into a
productive selling point for
potential subscribers.”
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“Subject” line and “From” line

Show of hands...

which of the two is the most important?
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List Size: 2952

Open Rate: 23.8%

Location: Decatur, GA

Customer Since: Sept 2005
Website: www.dekalbchamber.org

“Constant Contact is an invaluable marketing resource for our members.
Given the slowing economy, this is a key time for them to invest in tools
that will allow them to nurture their current customer relationships.
Having Pam available to give seminars and answer questions is an
important asset to our community and we're excited to be working with
her.”

List Size: 9?
Open Rate: 7L:
Location:) %)

Customer Since: ?
K *

A classic New England tavern that specializes in
creatively-prepared American fare

Relies on email to communicate with customers
in a timely, consistent, and personal basis

Sends weekly email announcements and/or
promotions

Started a loyalty program and has grown
“Admiral Club” membership to 1,000
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“Beat the Clock” emails
- 76?72 % 0?76?
- 1?2 % O;?

“We've missed you” emails to
Admiral Club members with coupons
for 25% off certain menu items

Announcements about special
events and unique dining
opportunities
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!
Free 60 day trial for up to 100 email
addresses. No obligation
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